Municipal
Market
of Kypsel

Back to the:hood

IMPACT
impl nted by |HUB

Athens

H#RendezvousAtFokionos!
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and exchange the daily news.

It operated as a market until
the early 1990s.

Fc“y‘us, Municipal Market of Ky pseli is a
prototype to create th lons for
social cohesion, collaborative spirit and

co-creation in one of the mo
populous, multicultural and )’ttorbal
areas of Athens. t
With the main themes of culture,
education and'social innovation &
entrepreneurship

we are strengthening the local
economy, offer a meeting point for the
creative citizen forces of the
neighbourhood and create a reference

of innovation & impact economy for the
Athenian public.

In the following ten years the

buildin s occupied and run
by neighbourhood groups and
hosted a series of activities for
the residents

In 2012 the building was
revamped with European
Funding.

In May 2015 the municipality
launched an open call for
proposals to envision the
market as an economically,
socially and environmentally
viable “Hub”

We welcome you to the 1st Social

Market of Athens and introduce you to
the stores, activities & festivals running
on a permanent basis here.
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Education

Impact Hub Athens and partner social services are organising and
hosting courses, educational activities and experiential seminars to

more than 230 students from different demographic groups, focusing
on the development of skills (language, vocational practice and more).
Encouraging access and building knowledge of modern technological
tools (programming, robotics, business development practices),

entrepreneurship tools & skills as well as means of expression (dance,

photography, music, visual arts).




“Unison’- Kypseli’s Music Lab

Music Classes (Viola, Violin, Cello) & Choir for children, youth & adults
according to the methodology of El Sistema

70 students
5 Live Concerts & workshops/masterclasses with international

musicians & bands

Educational Programmes for Kids & Adults >> 17

themed activities

Interactive Games & Classes according to STEAM methodology
*for ages 1,5-3 & 6+

Workshops & programmes for youth & adults

Designed & produced by

Athens + Photography Lessons
by Diadromes
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Impact Hub Athens Productions

EthnoFests

Festivals in collaboration with the ethnic & migrant communities of Kypseli & Athens

[Aithiopian, Georgian & Ukrainian Festivals]
Local Products, Ethnic & Folk Fashion & Fashion Shows, handmade traditional products & memorabilia &
authentic taste

MUSIC JAMS & Open Concerts

Nights of music improvisations in the central open space of the Agora

Cine - MayeipéuyaTa

themed screenings in parallel with cooking actions inspired by the movie/documentary

(country of origin, theme etc).
In collaboration CityToolBox Lab, MitOst Festival, Education Is Not a Crime, Goethe Institut Athen, Madame

Ginger

ReSIdency of the Athenian Mantolinata resulted already in 2 open rehearsals for
the residents & visitors of Kypseli!

Hosted & curated

Cultural Events & activities by organisations, artistic groups &

grassroots movements
[ Stavros Niarchos Cultural Foundation, British CGouncil, Goethe Institut Athen, US Embassy, Swedish Embassy in
Athens, Snehta Residency, Home Project, Brunnenpassage, Chivas, V & O, Plastikourgeio and more




Kypselli Markets

Permanent & Pop Up Markets
Our-aim is to strengthen the commercial activity of the
“Agora” as a shelter of storesiwith social impact and

sustainable business models and at the same time to
showcase new business owners and entrepreneurial initiatives
through themed Festivals & Pop Up hyperlocal markets
occurring in the central space of Kypseli Municipal Market.

5 stores & 3 themed Pop up Markets
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WC/TOYAAETEE _ CARITAS HELLAS

Social Businesses
of Kypseli
Municipal Market

LEARNING SPACE

Wise Greece rromotion of

Greek local products & contribution to

small producers and fringe groups
Marmalades, Honey, Oil, Cereals, nuts and more

Second Hand Shop

A social market of second hand products
Apparel, furniture, house decoration, books and
more

Chymopoieio_Juices ,, &
Fresh Seasonal Juices by a 2nd chance 472 | DANISH REFUGEE
store : LA | ERAGEVTEL YINPED

SECOND HAND SHOP/APXINEAATOX
ROMNGNMOY ATORA DI00N AN 2EVTERD XEN

EpanekKinisis pevice

diagnosis, repair & donations to public

schools
Laptop, Computers, mobiles, tablets & other devices

XYMOOOEIQ
PG IO TYMME RO XY MO KA XOPTOSATHD SANHTA IF NAKETO

13 M GALLERY by MARGARITA
TEAAEP AL BSTAS TS METASOQTY AL

| EMANEKKINHEIX

1 3 2 G I I OO K ANAKYMADT H & KENTPO ENEE YT HARCTRON KON TYEKEYON

___ WISE GREECE
Gallery & Labs of Silk screen printing B S
Signed silkscreen works, DIY bookmarks, bags etc | KANTINA

NELX & A™MOYINKEX MEVIDI

COOE & CREATE (EEAAAK)

T GPTAITHAD SHIAKON 252 0THTON

—9


https://www.wisegreece.com
https://acoop.gr/second-hand-shop/
https://www.facebook.com/pages/category/Smoothie---Juice-Bar/%CE%A7%CF%85%CE%BC%CE%BF%CF%80%CE%BF%CE%B9%CE%B5%CE%AF%CE%BF-684531728298910/
http://epanekkinisis.gr
https://www.facebook.com/13m2gallery/

Pop Up Markets

Pop up markets (both thematic and non), our
community farmers’ market (mpostani) and
tasting experiences with special flavors and
cuisines from around the world as well as Sunday
P p Brunches every month!

Join us and discover every time a new small market
into the Market!

32 Pop up markets/events & 1 weekl rs’
market . ’Qi;

otal reach : 25.000 visitors
Participants: 100+ small business in Kypseli
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Pop up

Brunch!

A Pop Up ‘Food court’ in
the neighborhood of
Kypseli

When: Once per month

Chefs, food & beverage
businesses set up a their stall
in Kypseli’s Agora and propose
a variety of delicacies & street
bites to the residents and
visitors of Kypseli, by offering
a handful of classic &
alternative brunch dishes!

Mpostani /

www.mpostani.gr
A community consisting of nhew

generation of Farmers offering
products of organic & natural farming
pops up every Wednesday at the
central space of Kypseli’s Municipal
Market.

12+ new generation farmers & 37
subscriptions to the online
marketplace

150+ productes(seasonal fruits &
vegetables, wine, cereals,
mushrooms etc)

8 workshops, talks & screenings
4000 + consumers (March- July
2019)

Super Kypseli

A hybrid hyperlocal market in
the central space of Kypseli
Municipal Market

When: Once per 2 months

Kypseli Municipal Market is again
the shopping center of the area,
where the visitors of the Agora
get to meet the creative capital
and the small shop owners in
the neighborhood, come in
contact with the human side of
Kypseli.

A great celebration of co-
creation and mutual support of
the neighborhood and its
people.
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- 10 of unused
i devices were recycled

400

products of local ;
producers e

The *“Social Footprint” »
of the shops & -
organizations ofthe = | |
Agora (countmg 2 : _,
years) 7 28 4 jobs created

o Wit Stsee 3.765 4

beneficiaries

7-544 participations in

workshops & educational
seminars

23 jobs created

" : B | 11 job openings
a8 _,{ 2 toned of food donated to !
P citizens of Athens " *EpanekkKinisis

s \
", Vg

100.000+ persons are monthly mformed
about the activities and news of the
Agoras permanent stores’

beneficiaries
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_ : 2 jobs created
42 job openings E

/ * Gallery 12m2

150+ mentions on: megla outlets\ =
_f,’ /fl S

20+ visits from International Medla 2

*Caritas Hellas

21 jobs created 104.000

donated items

35+ events in collaboration with the

Agora’s stores
*Impact Hub Athens

200 students discovered Social >, <> ' 8 job openings

Entrepreneur shop through one to one
interview with store owners

*Second Hand Shop

25 Greek & International paliticians and
public persons were informed about the
Agoras activities
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of Kypseli “opens its doors” on
0 9pm and on Saturday on 8am

either becomes a space for
goras or remains closed to
)r the upcoming week!

Agora by following us on

, events &

v up in the Agc
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https://www.facebook.com/agorakypselis/?__tn__=kC-R&eid=ARBYwrKqQZZha6R_MUdGiHBu0V9GbKaW9W3d991MTfzKW-MdnB9675XF5sK97FbeSBk8ZSpNDb2xh7yw&hc_ref=ARRoF-mw3nsnNeH7jEwqZO5j39ANP2vaWna-9ccxUrfqeaKXuXHyk28saylHoI2cS-M&__xts__%5B0%5D=68.ARBJ2og33urttbSFsgsiu2Lt5rUmMhWHYHEvu5wEGipG9hcMpVH5Lx0hVPD3W-cWaHnPPtolqJWh3rIW7dP3epDbO4cGL9i9sDNNUck2w0s2ilGedCmvUgF_yOqSTk35u5qo8j-uuAy3d2z4PhUQ-ke0-ZRIMep9t5Dl_n9lr6JNgWrKIPYAq9lWSfuH7tE-z7XPE5NmiiiBzVNTg6QTDUjotsbDd_LhkIq9qss4X3vmLqHcCWfoFtxHCArDgkN9eG6EJeTGb_cfcFyR4LWeDrvURbn0ZmFCFLSRq66xoQ-HnMTP_7AQZloUtaVdCn11Qmkwb9Wg706eSI1YD-wtCj8KvJuPnnw-3-LYgkL6USymIzvUjw87Krey4lTGeYfe7-3tNAYHfUSgwIwJS4zm35PdU5RvmZ_vc_U8PQcYXWLCuFqKG-iNn1-VybI4Bchas5ZiUt1_UO96yMtY-DxUBqhS5K7OtZENxUc_PydfAV2Dgtv6wVpYv8g-aPnVVjWlzav2ph1xhHxLqMrnBAzrUBprk5Y6mn3mWDrVQr465Y_d7MYyTZCBjZTShFbolA_zYfFxEJYJ-nrDyY31zlws184NQ4xXnaHcpuXGegkfZrO471qgEC3JZJmHGmyTpY6Db3-COSKYbay07jiJTvrFPqIytf_l4nJkas28LuOpnLamnYzBH-0Brp8_mJ5M9rUH4R2g-4Aj3A
http://www.apple.com
mailto:agora@impacthub.net
http://agorakypselis.gr

